
Programmatic advertising
An introductory guide



Programmatic advertising is…
Buying digital advertising with computer software 
using data sets to determine who to target, where 
to target them, and how much to pay.

What is programmatic advertising?
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You can buy programmatic advertising across online 
display and video, TV, audio, and OOH (outdoor).



It is efficient

Why use programmatic advertising?
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It is cost effective

It has reach

It is targeted

Programmatic allows you to advertise across multiple websites 
without the need to negotiate with numerous publishers 

Programmatic removes many processes from digital media 
buying, saving time and money, whilst allowing buying at scale

Programmatic gives you the opportunity to place advertising 
across hundreds of sites on multiple devices and platforms

Programmatic gives you the ability to target specific audiences 
or data segments across the internet



How does programmatic advertising work?
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The programmatic advertising process falls into two phases: DEMAND and SUPPLY. 

The Advertiser wants to reach a specific audience to achieve an objective, 
e.g. sell tickets. The Advertiser asks the Agency to provide an overall 
strategy or media plan which can include programmatic activity. Then this 
is passed to the Trading Desk which buys the media space based upon 
relevant data sets using special software (DSP). 

The DSP software bids for advertising space with the 
Ad Exchange or Network, a group of websites on 
which you can advertise, owned by Publishers, and 
ads are placed that reach your chosen Audience. The 
Audience engages with ad, converts or is retargeted.   



What is real time bidding?
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Real time bidding (or RTB) is…
The process by which advertising space is bought on any given website in a kind of online 
AUCTION. The DEMAND SIDE PLATFORM software bids for advertising space on websites 
in the MARKETPLACE that someone in your chosen Target Audience navigates to. In the 
time taken for the website page to load the auction takes place and the highest bidding 
Advertiser wins the advertising space on the website, and the ad appears in front of the 
Consumer. The whole auction process takes place in milliseconds. 
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How is the audience targeted?

BEHAVIOURAL TARGETING 
means targeting people 

based upon their ONLINE 
BEHAVIOURS. For instance, 
we might know they have 

shown INTENT to visit tourist 
attractions or are regular 

leisure travellers. 
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The audience is targeted…
By using GEO-DEMOGRAPHICAL, BEHAVIOURAL and/or CONTEXTUAL data segments. 

CONTEXTUAL TARGETING 
means targeting people by 

placing advertising on websites 
that are relevant to our 

PRODUCT or BRAND. We know 
users are potentially interested in 

our product because they’re 
consuming content relevant to it. 

GEO-DEMOGRAPHICAL TARGETING 
means targeting people based upon 

their GEO-LOCATION or 
DEMOGRAPHICS, e.g. their Gender, 
Age, Household Income, Occupation, 

Relationship Status, and more. 



Fabbrica is the media agency for places and spaces. 
We help brands attract customers and visitors, 
sell more tickets, and grow through data analysis, 
engaging content, media planning and media buying. 
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Book a 15 minute introductory 
call with Richard to grow your 
audience and increase sales. 

info@fabbrica.media

fabbrica.media



info@fabbrica.media | fabbrica.media

https://fabbrica.media/

